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Guiding Research Goal/ Purpose

MY QUESTION:

How does the representation of female athletes differ
from the representation of male athletes in the NCAA
division 1 power five conferences' Instagram accounts?
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Context/Purpose

= Equality within intercollegiate sports has been significantly increased since 1972
with the passing of Title IX, which "prohibits any discrimination based on sex in
education programs that receive federal money"

= There has been constant debate over the inequalities within the professional
athletic environment, especially in the coverage of women's sports media

- Research has displayed that social media is able to increase awareness and influence,
hence | am looking to study whether there is an inequality between the media
coverage of men and women in the college sports environment.




What My Project Is:

e | will be looking at the power five conferences instagram
accounts: the Southeastern Conference (SEC), Atlantic Coast
Conference (ACC), BIG TEN Conference, BIG12 Conference, and
PAC-12 Conference.

e In each Instagram account, the posts will be coded through
content analysis and quantitative analysis to determine if male
or female athletes are represented more

e | will only be coding Instagram posts from the last full NCAA
academic year: (July 1 2021-June 30 2022)
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My Main Focus:

My main focus will be on the differences overall of how
male and female college athletes are displayed on
Instagram and overall college sports media in general.
My overall justification for utilizing the the power five
conferences Instagram accounts is because they are
the most watched NCAA conferences and generate the

most revenue. i ¢




GAP IN UNDERSTANDING
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The main gap: There has not been research done on comparing the
differences of female and male college athletes representation through
the NCAA conferences instagram accounts.



Methodology

For each Instagram account, | will look at the most recent posts from July 1, 2021- June 30, 2022(
this timeline for relevancy and each sport would have been covered in the timetable)

% | will take a random sample of 100 posts from each account. | will stratify my random sample. My
timeline was chosen to follow the academic calendar/year the schools follow by in these schools.
Months of the year will be organized into three groups, from which four groups will be randomly
selected for each part of the year.

%  Every Instagram will be a still post(image) the Conference Instagram has shared during that period
and will be chosen for the study.

| will note and code for the specific content in each post

| will use a notebook and a spreadsheet to track the content appeared

%  Asample proportion test and chi square test will be used to determin istical significance




Content Analysis

Each Instagram Post will be Coded for:

> the school of the post

> the sport the image is promoting

whether the image is promoting men's or women's
sports

the gender of the photo subject

current or alumni athlete

whether the photo is taken during the field of play,
whether the post is a call to action

whether the post contains to an athlete at all and is just
a graphic or logo
Metacommunicative content
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Hypotheses

% H1:Images of men'’s sports will be
overrepresented in Instagram posts by NCAA
Division | Power five conferences official
accounts.

H2: Female athletes posts will be more outside
the field of play

H3: Images featuring a logo or school brand will
be more likely to show male sports

H4: Male sports posts will be more likely to
display a call to action

H5: Posts about male sports will be more likely to
have used metacommunicative analysis

H6: Male athletes will be more likely to show up
in current or aluminum posts
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Materials

Instagram Notebook

Pens/Highlighters WIFI




Statistical Significance:

SAMPLE PROPORTION TEST

CHI-SQUARE TEST




Future Value

Are gender Inequalities in Media Coverage still apparent in sports
today?

Displays Patterns in Media Advertising in College Conferences
Sports Media Instagram accounts

Shows Insight into the equality debate of NCAA athletes: Title IX

Helps to predict future implications with the equality debate such as
in the new NIL policy



Limitations

Instagram accounts have unequal amount of posts

Lack of Understanding in who is posting the images/ how they are posted
Not large enough sample size to overall amount of instagram posts

Not having intercoder-reliability: possible bias




Works Cited

Acosta, R. Vivian, and Linda Jean Carpenter. "Woman in Intercollegiate Sport: A Longitudinal, National Study. Thirty-Seven Year

Update, 1977-2014." Acosta-Carpenter (2014).213-230.

Barnett, Zach. “Here's How Much Each Power 5 Conference Made Last Year.” Footballscoop, Zach Barnette, 20 May 2021,
https://footballscoop.com/news/heres-how-much-each-power-5-conference-made-last-year.

Bower, Glenna G., and Mary A. Hums. "The impact of Title IX on career opportunities in intercollegiate athletic administration."
Journal of Intercollegiate Sport 6, no. 2 (2013):

Bruce, Toni. "Sportswomen in the Media An Analysis of International Trends in Olympic and Everyday Coverage." Journal of Sport and
Gender Studies 15 (2017): 24-39.

Daniels, Elizabeth A., Amanda Hood, Nicole M. LaVoi, and Cheryl Cooky. 2021. “Sexualized and Athletic: Viewers’ Attitudes toward

Sexualized Performance Tmages o ale Athletes.” Sex Roles 84 (1/2): 112-24. doi:10.1007/s11199-020-01152-y.



https://footballscoop.com/news/heres-how-much-each-power-5-conference-made-last-year

“Diaz, Jaclyn. “The NCAA's Focus on Profits Means Far More Gets Spent on Men's Championships.” NPR, NPR, 27 Oct. 2021,
https://www.npr.org/2021/10/27/1049530975/ncaa-spends-more-on-mens-sports-report-reveals.

Flint, Kelley L. "More Money, Fewer Problems: A Post-Alston v. NCAA Approach to Reducing Gender Inequities in Sports." Richmond
Public Interest Law Review 25, no. 2 (2022): 153-176.

Gainor, Kelsey. "Self-Presentation of Male and Female Athletes on Instagram: A continuation of gender roles found in advertisements?."
(2017).

George, C., Hartley, A. and Paris, J. (2001), "The representation of female athletes in textual and visual media", Corporate Communications:

An International Journal, Vol. 6 No. 2, pp. 94-101. https://doi.org/10.1108/13563280110391007



https://www.emerald.com/insight/search?q=Christeen%20George
https://www.emerald.com/insight/search?q=Andrew%20Hartley
https://www.emerald.com/insight/search?q=Jenny%20Paris
https://www.emerald.com/insight/publication/issn/1356-3289
https://www.emerald.com/insight/publication/issn/1356-3289
https://doi.org/10.1108/13563280110391007

Johnson, Rich G., Miles Romney, and Benjamin Burroughs. "# Gramming gender: The cognizance of equality on instagram accounts of prominent
NCAA athletic departments." Communication & Sport 10, no. 4 (2022): 664-684.

Jones, Amy H. 2011. “Visual and Verbal Gender Cues in the Televised Coverage of the 2010 Winter Olympics.” International Journal of
Interdisciplinary Social Sciences 6 (2): 199-216. doi:10.18848/1833-1882/CGP/v06i02/52015.

Li, Bo, Olan KM Scott, Michael L. Naraine, and Brody J. Ruihley. "Tell me a story: Exploring elite female athletes’ self-presentation via an analysis
of Instagram Stories." Journal of Interactive Advertising 21, no. 2 (2021): 108-120.

Lushey, C. (2020). Leaver, T., Highfield, T., & Abidin, C. (2020). Instagram: Visual social media cultures. Cambridge: Polity Press. 264 pp.

Communications, 0(0). doi:10.1515/commun-2020-0029




Smith, Lauren Reichart, and Jimmy Sanderson. 2015. “I’m Going to Instagram It! An Analysis of Athlete Self-Presentati
Journal of Broadcasting & Electronic Media 59 (2): 342-58. do0i:10.1080/08838151.2015.1029125.

Romney, M., & Johnson, R. G. (2018). Show me a story: narrative, image, and audience engagement on sports network Instagram accounts.
Information, Communication & Society, 1-16. doi:10.1080/1369118x.2018.1486

Wolter, Sarah. "A quantitative analysis of photographs and articles on espnW: Positive progress for female athletes." Communication & Sport 3,
no. 2 (2015): 168-195.

Wolter, S. (2014). “It Just Makes Good Business Sense”: A Media Political Economy Analysis of espnW. Journal of Sports Media, 9(2), 73—96.
doi:10.1353/jsm.2014.0011

Xu, Qingru, and Cory L. Armstrong. 2019. “#SELFIES at the 2016 Rio Olympics: Comparing Self-Representations of Male and Female
Athletes from the U.S. And China.” Journal of Broadcasting & Electronic Media 63 (2): 322—-38. doi:10.1080/08838151.2019.1621138.

“The Power Five's Position on Nil.” The Power Fixes.Position on NIL | Pfeiffer Law,

ikimedia.org/wiki/Main_Page.

projects, Contributors to


https://www.pfeifferlaw.com/entertainment-law-blog/the-power-five-position-on-nil

