
Annotated Bibliography

Accsports.2022.Instagram, April 30th, 2022.

Accsports.2022.Instagram, December 14th, 2022.

Acosta, R. Vivian, and Linda Jean Carpenter. "Woman in Intercollegiate Sport: A Longitudinal,
National Study. Thirty-Seven Year Update, 1977-2014." Acosta-Carpenter (2014).

Barnett, Zach. “Here's How Much Each Power 5 Conference Made Last Year.” Footballscoop.
Footballscoop, May 20, 2021.
https://footballscoop.com/news/heres-how-much-each-power-5-conference-made-last-yea
r.

Big12conference.2022.Instagram, December 14th, 2022.

Bigten.2022.Instagram, December 14th, 2022.

Bower, Glenna G., and Mary A. Hums. "The impact of Title IX on career opportunities in
intercollegiate athletic administration." Journal of Intercollegiate Sport 6, no. 2 (2013):
213-230.

Bruce, Toni. "Sportswomen in the Media An Analysis of International Trends in Olympic and
Everyday Coverage." Journal of Sport and Gender Studies 15 (2017): 24-39.

Daniels, Elizabeth A., Amanda Hood, Nicole M. LaVoi, and Cheryl Cooky. "Sexualized and
athletic: Viewers’ attitudes toward sexualized performance images of female athletes."
Sex Roles 84, no. 1 (2021): 112-124.

Jaclyn Diaz, “The NCAA's Focus on Profits Means Far More Gets Spent on Men's
Championships,” NPR (NPR, October 27, 2021),
https://www.npr.org/2021/10/27/1049530975/ncaa-spends-more-on-mens-sports-report-re
veals.

Flint, Kelley L. "More Money, Fewer Problems: A Post-Alston v. NCAA Approach to Reducing
Gender Inequities in Sports." Richmond Public Interest Law Review 25, no. 2 (2022):
153-176.

Gainor, Kelsey. "Self-Presentation of Male and Female Athletes on Instagram: A continuation of
gender roles found in advertisements?." (2017).

https://www.npr.org/2021/10/27/1049530975/ncaa-spends-more-on-mens-sports-report-reveals
https://www.npr.org/2021/10/27/1049530975/ncaa-spends-more-on-mens-sports-report-reveals


George, Christeen, Andrew Hartley, and Jenny Paris. "The representation of female athletes in
textual and visual media." Corporate Communications: An International Journal 6, no. 2
(2001): 94-101.

Johnson, Rich G., Miles Romney, and Benjamin Burroughs. "# Gramming gender: The
cognizance of equality on instagram accounts of prominent NCAA athletic departments."
Communication & Sport 10, no. 4 (2022): 664-684.

Li, Bo, Olan KM Scott, Michael L. Naraine, and Brody J. Ruihley. "Tell me a story: Exploring
elite female athletes’ self-presentation via an analysis of Instagram Stories." Journal of
Interactive Advertising 21, no. 2 (2021): 108-120.

Lushey, Clare. "Leaver, T., Highfield, T., & Abidin, C.(2020). Instagram: Visual social media
cultures. Cambridge: Polity Press. 264 pp." Communications 46, no. 4 (2021): 613-615.

Milanis, Amanda. "Changing the Game: A Critical Media Analysis of ESPN and espnW."
(2021).

Pac12conference.2022.Instagram, December 14th, 2022.

Sec.2022.Instagram, December 14th, 2022.

Smith, Lauren Reichart, and Jimmy Sanderson. "I'm going to Instagram it! An analysis of athlete
self-presentation on Instagram." Journal of Broadcasting & Electronic Media 59, no. 2
(2015): 342-358.

Wolter, Sarah. "A quantitative analysis of photographs and articles on espnW: Positive progress
for female athletes." Communication & Sport 3, no. 2 (2015): 168-195.

Wolter, Sarah. "" It Just Makes Good Business Sense": A Media Political Economy Analysis of
espnW." Journal of Sports Media 9, no. 2 (2014): 73-96.

Xu, Qingru, and Cory L. Armstrong. "# SELFIES at the 2016 Rio Olympics: Comparing
self-representations of male and female athletes from the US and China." Journal of
Broadcasting & Electronic Media 63, no. 2 (2019): 322-338.


